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BLUE
#0A4E7A
C: 98
M: 73
Y: 29
K: 13

LIGHT GREEN
#3DA65E
C:  76
M: 10
Y:  84
K:  0

GREEN
#1A6F3F
C: 87
M: 32
Y: 93
K: 23 

DARK GREY
#333333
C: 0
M: 0
Y:  0
K:  80

WHITE
#FFFFFF
C: 0
M: 0
Y:  0
K:  0

The Carbon/Green colour palette is 
contemporary, bold and professional.

The colour palette uses green as the main colour to 
solidify Agency Carbon/Green’s association with 
sustainability. The uplifting hue of green also suggests 
growth. The dark cerulean blue illustrates 
professionalism and reliability. It also represents steel 
used in building development. Finally, the tan balances 
out the boldness of the other colours. It is inspired by the 
beautiful sandy beaches of the SI/DS to acknowledge 
Carbon/Green’s equatorial origins.
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Full Colour

Logo OnlyAlternate Form

The Carbon/Green brandmark is simple, 
modern and memorable. The placement of 
the letters is well balanced, creating a 
sense of expertise and finess.

The wordmark always appears with the hyphen (leaf), 
but the hyphen can appear alone in certain instances and 
graphic applications.
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English Brandmark Minimum Size
Print

English Brandmark Minimum Size
Screen

1,0” 30px

Please note these are not to scale Please note these are not to scale

clearspace = leaf-height of 
     c and g.

Clearspace

The brandmark is surrounded by an area of clearspace. 
This space should be kept clear of all other graphic 
elements and typography to maintain clarity and 
prominence for the mark on all applications.

Minimum Size

To ensure legibility in the Carbon/Green brandmark in 
print and on screen, there are two minimum sizes that 
are the limit of their application. The minimum size that 
the brandmark can appear on print is 1 inch in width. For 
online use, the minimum size is 30px at 72 dpi.
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clearspace = leaf-width between n and g

English Brandmark Minimum Size
Print

English Brandmark Minimum Size
Screen

1,5” 45px

Please note these are not to scale Please note these are not to scale

Clearspace

The brandmark variation is in horizontal. The flat leaf is 
surrounded by a safe area of clearspace.

Minimum Size

To make sure the logo is always clear and legible, there is 
a minimum size requirement. The minimum size that the 
brandmark can appear on print is 1,5” in width. For 
online use, the minimum size is 45 pixels at 72 dpi.
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1.

2.

      

Whether placing the brandmark by itself, 
or with graphic elements such as imagery, 
it is important to be consistent.

1. The preferred position for the Carbon/Green 
brandmark in documentation is on the bottom right 
corner of the cover. The subsequent pages will feature the 
hyphen (leaf) in the top right corner alone.

2. The preferred position for business cards is the full 
logo centered on one side, and the hyphen (leaf) where 
the individual’s details are.
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1 - Full Colour 2 - Black Background

3- Full Colour on Black Background 4 - White Background

There are 3 colour variations in the 
Agency Carbon/Green brandmark.

1 - 

2 - 

3 -

4 -  

Full Colour: used when placing the brandmark on 
backgrounds or imagery of light tones.

White: used when reproduction tones are restricted in 
the use of full colour e.g. faxing

** Colours stay the same on black background.

Black: used when reproduction tones are restricted in 
the use of full colour e.g. faxing, and when using 
special production methods e.g. used as artwork to 
produce a dye/stencil
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1 - Light Grey 2 - Dark Grey

3 - White logo on dark areas on the image background 4- Variation of grey on the black Background

Greyscale on backgrounds

1 - 

2 - 

3 -

4 -  

Dark Grey: used on solid light colour backgrounds.

White: used on solid dark 

White: used with enough contrast.

Variation of Grey: used only on black to ensure 
brandmark legibility and recognition.
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1 - Black 2 - White

3- White 4 - White

1 - 

2 - 

3 -

4 -  

Black: used only on white or light grey

White: used only on black or dark grey

White: used on dark areas of a P&B image

White: used on greyscale gradients
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1 

3

2

5

4

6

To ensure consistent and accurate 
reproduction, always ensure that the 
brandmark guidelines are adhered to. The 
master artwork file must be used in its 
original format at all times. Below are a 
few examples of what not to do.

1 - 

2 - 

3 -

4 -

5 - 

6 -

Do not rotate the brandmark.

Do not recreate, stretch or skew the brandmark.

Do not alter the brandmark colours.

Do not alter the brandmark colours.

Do not use the brandmark without enough contrast.

Do not add graphic devices, gradients, straplines or 
effects to the brandmark.
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Lato Merriweather

Aa Bb Cc Dd Ee Ff
Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy ZzLa
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Lato and Merriweather are typefaces used 
in Agency Carbon/Green.

Lato will be used for headers. It uses classical proportions 
to give the letterforms familiar harmony and elegance. 
The semi-rounded details of the letters give Lato a 
feeling of warmth, while the strong structure provides 
stability and seriousness.

Merriweather is used as body text. It was designed to be a 
text face that is pleasant to read on screens.
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Headline H1
Font-family: Lato Font-size: 36px Font-weight: Bold       Line-height: 50px

Headline H2
Font-family: Lato Font-size: 30px Font-weight: Medium    Line-height: 50px

Headline H3
Font-family: Lato Font-size: 24px Font-weight: Medium    Line-height: 50px

Headline H4
Font-family: Lato Font-size: 18px Font-weight:Regular      Line-height: 50px

This is a paragraph using Merriweather Regular at 18px, with a 30px 

line-height in the colour #333333 Phasellus pharetra urna sit amet tellus 

elementum aliquet in et quam. In condimentum dui.

Shown right is an example of how the 
typefaces are implemented with the 
typographic style. The typography uses 
the fonts Lato and Merriweather and 
should always remain consistent in terms 
of its design implementation.

To do this there are typographic hierarchal parameters 
for the following: Headlines, Subheadlines, Caption Text, 
Introductory body copy / highlights, Body copy

Within each there can be one or more rules of use which 
helps to increase or decrease its parameters respectively.
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Thank you.

For more information, please contact
Agency Carbon/Green


